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FOR IMMEDIATE RELEASE

“Arlo & Janis” Celebrates 25 Years in the Comics 
Proving Love Tends to Hang Around

NEW YORK, July 28 -- For more than 25 years, Jimmy Johnson has entertained 

readers with his comic strip Arlo & Janis, an upbeat and offbeat comedy that centers 

on a married couple who are learning that �one day at a time� is much more than a 

strategy for coping: it is a philosophy for happiness. This popular feature, distributed by 

Newspaper Enterprise Association, marks its silver anniversary on July 29.

As unusual as it is for a comic strip to survive 25 years, it is even more unusual for a 

comic strip to pass this milestone while still in ascendancy, something Johnson believes 

his creation has achieved. 

�Any cartoonist who�s been around this long gathers a following,� says Johnson, �but I 

know Arlo & Janis is popular with more readers than ever. What is most gratifying is the 

genuine enthusiasm my readers have for the strip; it isn�t just habit.� Newspaper comic-

strip surveys support Johnson�s perception, with Arlo & Janis consistently �nishing 

near the top in popularity where it appears.

The continued popularity of Arlo & Janis isn�t an accident, according to its author. 

�I have good days and bad days, but I do take pride in trying to keep the material fresh. 

In a vacuum, I would not know whether I have succeeded or not, but judging from my 

mail, I have,� says Johnson. �It makes me very happy.�

Johnson announced in the comic strip that he is celebrating his anniversary week �by not 

drawing any new strips.� Instead, a weeklong retrospective is appearing, in association 

with additional vintage strips and commentary on his blog, www.arloandjanis.com. 



Johnson already has plans for the next quarter-century. A second generation of Arlo 

& Janis is coming on strong, as the couple�s son Gene sets out to make his way in the 

world. Well-received by readers, the adventures of Gene tend to be more realistic and 

narrative than the pithy, observational humor that has become the core of daily Arlo & 

Janis. Indeed, Arlo & Janis often seems like two different strips�at least.

�I know my work bounces around a lot,� says Johnson. �It is sometimes realistic, 

sometimes absurd. It can be funny, and it can be poignant. I�m not sure this has always 

worked to my advantage, but there it is.� There is one word readers consistently apply to 

Arlo & Janis that covers the gamut: intelligent. 

Distributed to more than 600 newspapers, Arlo & Janis can also be found on the Web 

at www.comics.com.

NEA offers more than 600 daily newspapers highly acclaimed political commentary, 

editorial cartoons, comics and graphics. Newspaper Enterprise Association and United 

Feature Syndicate are divisions of United Media, the information and entertainment 

company that develops and markets 150 comic strips and editorial features worldwide, 

including Peanuts, Dilbert, Get Fuzzy, Pearls Before Swine, Miss Manners and 

Sense and Sensitivity by Harriette Cole. United Media (www.unitedfeatures.com) is 

a wholly-owned subsidiary of The E.W. Scripps Company.
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